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you representing?
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Post-Webinar Survey

• 2 minutes!

• We love knowing what you like or would 
like improved!

• Really helps me (Kelsey) out when 
presenting to my bosses ☺ 

• I’ll provide a link at the end or you will get 
an email tomorrow!!!



1. Campaign Impacts

2. Messaging Options

o Timed Campaigns

o Automated Keyword Responses

3. Campaign Examples

4. Plan a Campaign

5. Q&A

Agenda



Campaign Impacts



Why Use Campaigns in Message?

11/6/2025 Modern Campus User Conference 2025 6

Proactive Engagement
Campaigns shift communication from being reactive 

(waiting for students to ask) to proactive (nudging 

students with reminders and resources).

Automated, Scalable Workflows

Design automated message flows for events like admissions, 

registration, payment reminders, or advising appointments.

Eliminates repetitive manual outreach and saves staff time.

Consistency Reduces the risk of students receiving conflicting or 

overwhelming messages.

Improve Student Experience
Students get timely, relevant, and supportive messages that 

guide them through complex processes like onboarding, 

registration, and persistence.



Message Campaign Ideas

Application Acknowledgment
“Hi [First Name], we’ve received your application! We’ll keep 
you posted on next steps.”

Missing Information Reminder
“Hi [First Name], we noticed your application is missing 
[specific item]. You can upload it here: [Link].”

Invitation to Accepted Student Events
“Join us for our Admitted Student Day on [Date]. RSVP here: 
[Link].”

Resource Spotlight
 “Did you know we offer [Writing Center / Career Coaching / 
Study Skills Workshops]? Explore resources designed for you: 
[Link].”

Campus Life Spotlight
“Thinking about campus clubs? Check out our student life video 
tour: [Link].”

Financial Aid Award Available
“Your financial aid package is ready to view! Log in here: [Link].”

Housing Application Open
“Housing applications for Fall are now open. Apply early for priority 
selection: [Link].”

Orientation Registration
“Orientation spots are filling quickly! Reserve your session now: 
[Link].”

Incomplete Registration
 “We noticed you started registering but didn’t finish—don’t miss out 
on your preferred schedule! Continue here: [Link].”

Waitlist Notification
 “Good news, [First Name]! A spot just opened up in [Course Name]. 
Claim it before it’s gone: [Link].”



How are you currently using Message Campaigns in 
your texting strategy?

If you're not, how are you wanting to incorporate 
campaigns into your messaging strategy?



Messaging Campaign 
Options
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Event-Triggered 
Messages

Timed Message 
Campaigns

Automated Keyword 
Response Campaigns



Update Your Data!
Your campaigns are only as good as your data!

11/6/2025 Modern Campus User Conference 2025 12

Accurate Reporting & 
Continuous Improvement

Improved Segmentation & 
Targeting

Avoiding Miscommunication 
or Fatigue

Timely, Relevant 
Communication

Personalization That 
Feels Authentic

Students expect messages that 
reflect their actual status and 

needs, not generic blasts.

Campaign analytics 
depend on clean data.

Updated data enables meaningful 
segmentation by behavior, stage, 

demographics, or engagement level.

When data isn’t current, students may 
receive irrelevant or contradictory 

information.

Fresh data helps institutions message 
students exactly when they’re most likely 

to act.



Timed Campaign Examples



One Time Text

Hey Charles! There are so many campus 
resources for you to take advantage of this 

year! Find them all here: 
www.campusresources.com



One Time Text
Hey Charles! There are so many campus 
resources for you to take advantage of 

this year! Find them all here: 
www.campusresources.com

How can we expand into a campaign?
Who should get these messages?



Campus Spotlight Campaign
Goal: Students know resources are available  and HOW to access them!

Recepients: All first year and transfer students.
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Week 1: Food

Hey [first_name], hungry?  
Find dining halls, events with 
free food, and meal plan info 

here: [link]

Week 2: Tutoring

Need help with classes?  
Tutoring is free for all students. 

Details: [link]

Week 3: Financial Aid

Questions about aid or 
budgeting?  Financial Aid 
office can help. Contact info: 

[link]

Week 4: Counseling

Your well-being matters to us 
[first_name].  Free counseling 

& wellness support is here for 
you. Learn more: [link]

Week 5: Student Union

Looking to meet some friends 
(and eat some free food!)?   
Come to the BBQ this Friday @ 

Cricket Hall:  [link]

Week 6: Library

Find quiet study spots and 
research help at the Library.  

Explore resources: [link]



One Time Text

Your FAFSA is due March 13th. Fill it out 
here! FAFSA.gov



One Time Text

Your FAFSA is due 
March 13th. Fill it out 

here! FAFSA.gov

How can we expand into a campaign?
Who should get these messages?



FAFSA Submission Campaign
Goal: Increase FAFSA completion.

Recepients: All students with "fafsa_complete = FALSE" 
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Week 1:
Did you know that FAFSA 

stands for Free Application for 
Federal Student Aid.  It’s 

how you get grants, loans, and 
work-study money for school.

Week 2:
FAFSA may ask for your Social 
Security #, tax info, and your 
parents’ income.  Do you 

need any help gathering that 
information?

Week 3:
Hey [first_name], 25 days until 
the FAFSA deadline! Have you 

applied? Y/N

Week 4:
Need help with FAFSA?  

Your counselor and FAFSA.gov 
have free support. 

Week 5:
Almost out of time!  Submit 
your FAFSA now at fafsa.gov. It 

only takes about 30 minutes!

fafsa_complete = TRUE
Congrats, you submitted your 

FAFSA! Check on your app 
anytime at StudentAid.gov

https://studentaid.gov/help/after-fafsa


One Time Text

CTE (Career and Technical Education) 
schools are a great way to learn a skill and 

get started in your career! Learn more here: 
www.careertech.com



CTE / Trade School Info Campaign
Goal: Informational drip campaign for students who indicate they’re interested in trade school.

Recipients: All students who respond "Yes" to the week 1 text.
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Week 1:
[First_name], did you know 

trade schools can lead to great 
careers?  Want to learn more? 

Reply Yes or No.

Week 2:
Fun Fact: You could be making 
$27 an hour after finishing an 

electrician program. 

Week 3:
Did you know you can get $$ for 
trade school?  Complete your 
FAFSA by March 15th to qualify 

for grants and loans.

Week 4:
Hey [first_name]! We have a 

career fair field trip on Feb 4th. 
Fill out the permission slip at 

[link].

Week 5:
Welding, healthcare, tech, 

mechanics… so many options! 
 Which career sounds 
interesting to you?

Week 6:
Hey [first_name], City Colleges 

of Chicago will be at school 
Friday to discuss their CTE  
programs! Drop by 4th or 5th 

period (we’ll get you excused!).



Event-Triggered Messages



Birthday Wishes Automation
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Tigger:
Birthday = today



Congrats on declaring your major!A contact declares 
their major!

Thanks for coming, let us know if I 
can help with anything else!

A contact met with 
their advisor.

I see you started your application, 
don’t forget to fill out FAFS!

A contact started 
their application.
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What can we automate?

Birthday 
wishes!

Application 
Process

Appointment 
Reminder

Check ins 
based on 

enrollment 
status

What would 
work for your 

program?



Automated Appointment Reminders
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Resets for 
the next 
appointment!



Application Campaign
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Sends 
whenever data 
changes over 
from FALSE to 
TRUE



Automated Keyword 
Response Examples



Registration Check-In
Goal: Find out if students are registering and if they need help or guidance.

Great, let us know if you need any help 
registering!

Sorry to hear that? Would you mind 
telling us why? 1-Finances, 2- Working, 
3- Taking Courses Elsewhere, 4 - Other

Yes

No

1

Hi Nathan, do you plan to 
register for summer classes? 

Respond Yes or No.

2 3 4
We understand. 

Are you interested 
in exploring 

financial aid?

We understand. Are 
you interested in 
going part time?

Thanks for letting 
us know, have a 
great semester!

Thanks for letting us know! 
Text us here or give us a call 
at 555-555-5555 if you change 
your mind and want to talk 

through options!



First Week Check-In
Goal: Get a first week pulse check and give students resources based on their needs!

Hey [first_name]!  First week of the 
semester is in the books, let’s do a quick 

check-in. Respond 1, 2, or 3. 

1 – I had a great week, I’m all set!
2 – I need help with my class schedule.
3 – I’m feeling so lost.

Amazing! We think it’s going to be a 
great semester, don’t hesitate to text 

back if you need support.

You can still add and drop until January 
21st. Learn more here: 

www.message.edu/adddrop. Text back 
if you need help!

The start of the semester can be a lot! 
You can make an appointment with 

your advisor at 
www.message.edu/advisor. Need help 

sooner? Text back and let us know 
what’s going on!

1

2

3

http://www.message.edu/adddrop
http://www.message.edu/advisor


Class Check-In w/ Automated Replies
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Clear call to action.

Indent and provide 
triggered responses!



Graduation Campaign Automation
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Automated 
keyword 
responses

Save to send a 
follow up 
message!



Application

Plan a Campaign



Ideas and Examples 
available for download!
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https://message-
support.moderncampus.com/hc/en-
us/articles/40893887213709-Message-
Campaigns-November-2025 
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What will you put 
into practice after 

this webinar?
Answer in the poll!



Q&A
Please put your questions into 

the Zoom Q&A feature!



Thank You
See you next month!
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Liftoff

A Modern Campus Deck Template

Austin Ventola

Senior Design Manager



50


	Content
	Slide 1: Driving Engagement with Automation & Campaigns 
	Slide 2: Driving Engagement with Automation & Campaigns 
	Slide 3: Post-Webinar Survey
	Slide 4
	Slide 5: Campaign Impacts
	Slide 6: Why Use Campaigns in Message?
	Slide 7: Message Campaign Ideas
	Slide 8
	Slide 9: Messaging Campaign Options
	Slide 11
	Slide 12: Update Your Data!
	Slide 13: Timed Campaign Examples
	Slide 14: One Time Text
	Slide 15: One Time Text
	Slide 16: Campus Spotlight Campaign
	Slide 17: One Time Text
	Slide 18: One Time Text
	Slide 19: FAFSA Submission Campaign
	Slide 20: One Time Text
	Slide 21: CTE / Trade School Info Campaign
	Slide 22: Event-Triggered Messages
	Slide 23: Birthday Wishes Automation
	Slide 24
	Slide 25
	Slide 26: Automated Appointment Reminders
	Slide 27: Application Campaign
	Slide 28: Automated Keyword Response Examples
	Slide 29: Registration Check-In
	Slide 30: First Week Check-In
	Slide 31: Class Check-In w/ Automated Replies
	Slide 32: Graduation Campaign Automation
	Slide 33: Application Plan a Campaign
	Slide 34: Ideas and Examples available for download!
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46: What will you put into practice after this webinar?
	Slide 47: Q&A
	Slide 48: Thank You
	Slide 49: Liftoff
	Slide 50


